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Why is Intellectual Property

one of an entity's most
profitable assets?

Innovation, differentiation, and intangible assets have become fundamental drivers of a company’s
value. In many industries, true assets lie not in the product or machinery, but in brand recognition, the
technology that makes it possible, the brand itself, or the product design.

In this context, Intellectual Property (IP) is a key strategic asset that helps businesses strengthen their
competitiveness, increase profitability, and support long-term growth.

Each Intellectual Property right (including trademarks, patents, and designs) protects a specific type
of intangible asset. While the scope of protection varies, they all pursue the same objective: to
confer exclusive rights on the owner, allowing them to prohibit unauthorized use by third parties
and to exploit the protected asset commercially, subject to the applicable legal provisions.

It creates competitive advantages and increases the value of the
company

If a company develops a new product or invention, a disruptive technology, or a unique solution and fails
to protect it, its competitors could copy and market it with relative ease.

The purpose of Intellectual Property is to turn this innovation or distinctive mark into a true, legally
protected competitive advantage, thereby allowing the owner to exclusively exploit their developments
for the term provided by the relevant regulations (It varies depending on the type of Intellectual Property
right).

This exclusivity also promotes a return on investment in R&D&I and could potentially limit the entry of
new competitors into the market.
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In addition to financial statements and revenue figures, investors are placing increasing importance on
intangible assets. A solid portfolio of trademarks, patents, or designs can significantly increase a
company'’s value because it demonstrates:

e Ability to innovate. e Legal certainty.
e Exclusivity and differentiation from the e Growth opportunities.
competition.

Proper management and protection of intangible assets often play a decisive role in investment,
acquisition, or sale of companies.

Turn innovation into profit

In the context of patents, their value extends beyond preventing third parties from copying or
commercializing an invention. Patents can also generate significant commercial value by serving as a
source of revenue through:

e Licenses. e Technology agreements.

e Assignment of rights. e Franchises.

When it comes to trademarks, they are among the most valuable assets: in addition to identifying
products and services, they also convey trust, reputation, and quality.

Registering, maintaining, and monitoring a trademark allows you to:

e Avoid potential future conflicts with third e Strengthen your market position.
parties.
e Facilitate future international expansion.
e Prevent misuse of the trademark;

Reduce legal risks

One of the most common mistakes when starting a new business is failing to check in advance for
prior rights held by third parties.

The consequences of, for example, failing to conduct a trademark background search, may include:
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e Potential lawsuits. e Compensation.

e Mandatory trademark changes and even e Loss of marketing investment.
forced rebranding.

Intellectual Property must be part of the business strategy

The most competitive companies and organizations do not wait for a problem to arise before protecting
their intangible assets. They integrate Intellectual Property into their business strategy from the
earliest stages of a project and view it as a management tool that supports innovation, growth, and
business expansion.

This involves:

e Identifying the most relevant intangible e Monitoring potential misuse and conflicts.
assets.
e Managing the portfolio of rights on an
e Prioritizing what should be protected and ongoing basis.
how.

e Defining a national and international
protection strategy.

Ultimately, incorporating Intellectual Property into business strategy is not just about protecting rights. It
means intelligently managing one of the organization’s most valuable assets: its ability to innovate,
differentiate itself, and compete in the market. Companies that adopt this approach not only reduce risks
but also transform their intangible assets into a source of growth, profitability, and long-term
competitive advantage.

Intellectual Property Consulting

At UNGRIA, we help companies, startups, universities, and organizations across all sectors
identify, protect, and monetize their Intellectual Property assets through strategic advice
tailored to each project.

CONTACT US
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https://www.ungria.es/en/contact-office-madrid
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